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INSIGHTS

BETTER OPPORTUNITIE




5: OPPORTUNITY

"TO CREATE ALTERNATIVE WAYS OF EMPOWERING
WOMEN FROM SANTO AMARO IN ORDER TO HELP
SOLVING THE LACK OF INFORMATION ABOUT WOMEN'S
RIGHTS, THE LACK OF NEW OPTIONS FOR
PROFESSIONAL QUALIFICATION AND THE FINANCIAL
DEPENDENCY OF WOMEN"
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Hos SOLUTION

A CAMPAIGN THAT DISSEMINATES INFORMATION
ABOUT WOMEN'S RIGHTS, MAKING USE OF THE
LOCAL TOURIST POTENTIAL, THROUGH THE WORK
DEVELOPED BY SANTO AMARO'S HANDICRAFTERS.







Protocol
e Interviews;
e Observation;
e Questionnaire

To whom

e Potential toursists of Santo Amaro.

Learning

* Ring needs to be available in different sizes
and doesn't reach a lot of customers;

* Necklace needs something to lead people to
the information we intend to disseminate.

e The brand needs more elements that can
simbolize better the campaign.
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